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&2 20154 | 2016 | 20179 | 20184 | 20194(F) | 2020=(F) | 2021H=(F)
TA&| AOHAIE 20,795 | 21,453 | 22,974 | 23,956 @ 25,038 | 26,074 | 27,243
2221 Hef 1,548 1,845 2,382 2,928 3,535 4,206 4,927
=221 Heff HiS 7.4 8.6 10.4 12.2 141 16.1 18.1
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T 20144 20154 2016 2017 20184
A AOHAIE 4,634,031 4,721,328 4,841,549 5,081,862 5,322,627
=l 742l 297,406 339,062 388,049 448,851 512,579
=22l Al HIS 6.4 7.2 8.0 8.8 9.6

A& : U.S. Census Bureau(2019.5.17.), Monthly Retail Trade

m 20184 0O|=2| K210l Iy He{jME 56079 E HZ0|H, 2022E0=
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At& © Statista(2019), “Retail e-commerce sales in the
United States, ™ Key figures of E-Commerce

E-Commerce,” ESA luuse Brief.

Jessica R. Nicholson(2017), “New Insights on Retail
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A2 : Statista(2017), “U.S. mobile retail commerce sales share,” Key Figures of E-Commerce
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(21 %)
Amazon [ 19.1
esay [ 6.6

Apple [ 3.9

Walmart [l 3.7
The Home Depot ] 1.5
BestBuy ] 1.3
QVCGroup JJ 1.2
Macy's 1.2
Costco |J 1.2
Wayfair JJ 1.1

X2 eMarketer(2018.7), Top 10 US Companies, Ranked by Retail Ecommerce Sales Share 2018
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e = 7|ty Ere 2016 O4=H | 2016 Oi= 2011-2016
ES (o) | 4HE(%) | HECAGR(%)

1 Wal-Mart Stores, Inc. o= 485,873 0.8 1.7
2 - | Costco Wholesale Corporation | 0= 118,719 2.2 6.0
3 - The Kroger Co. Ol= 115,337 5.0 5.0
4 - Schwarz Group =Y 99,256 5.3 7.3
5 - | Walgreens Boots Alliance, Inc. | 0= 97,058 8.3 6.1
6 +4 Amazon.com, Inc. o= 94,665 19.4 17.6
7 -1 The Home Depot, Inc. o= 94,595 6.9 6.1
8 - Aldi Group =Y 84,923 4.8 7.7
9 -2 Carrefou S.A. O2fA 84,131 0.4) (1.1)
10 | +2 CVS Health Corporation o= 81,100 12.6 6.4
Top 10 1,355,656 4.5 4.5

Top 250 4,410,828 41 48

29 25070At S SRI1070AH2] THEHIS 30.7%

Z 1) ARY R = HAHEE 7|F0Z o1, 20179 6E€71K|Q] =2
2) Aldi Group2| IEU2 FHX|
K= Deloitte(2018), Global Powers of Retailing 2018

B 029 YUY MO AH| EHCS #alop 23 QEAKC HIE Ha}
LIEFIT Qi
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JE 5 Ny = |

2) 1980t &4t ~ 2000t 25t 243 AdE 77l 22 JE7&(0Dd 58t 540 I
3) Statista(2019.7), “Population distribution in the United States in 2018 by generation,” Millennials
in the U.S.



KySBI 511§ §He

[33 6] HE oAl YEE H= F=

(o2l %)
57 5755 53 54
18
24 15 23
8
3
NS £2 &
X « % %% Z ’)‘
& &%’ S o\ \ N 96 )
q,y ‘:\\ * ,?/\ \%ﬁ- /&\ o\r/
%% o> % /\- v
N &Y

WYL M A

A& : The Nielsen Company(2018), Millennials on millennials = U.S. Shopping insights in a new era
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4) eMarketer(2019), Five Things Retailers Should Know About Millennial Shoppers
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® iResearcho] W2 202040+ 2291 A7t 11.22 At =2 AF
AHoZ d=H

(E 4) 33 20001 R 22121 Hef 72

(Bl = 212k %)

7= 20134 20144 20154 20164 20174 20184

A AOHAIE 23.8 26.2 30.1 33.3 36.6 38.1
=2t A2 1.9 2.7 3.6 4.7 6.2 8.0
=22l A2l HIS 8.0 10.3 12.0 14.1 16.9 21.0

A2 @ S=22RIATHS(2018), 2018 22RIAT AR TSt 0Kt F2Y,, iResearch(2019), "2019 FRIEHAZ HEH TG,
P ARKFIEERS S
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1 2019-2020492 F=HX|
f : iResearch(2019), 2019 itz hEgT L ai%e,,
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= 20134 20144 20154 2016 20174 2018
T AOHAE 13.1 10.1 14.9 10.6 9.9 4.1
=2t 72 40.0 42.1 33.3 30.6 31.9 29.0
A2 : S22 IAmNE|2018), 2018 22RIAT ALK CHEH OsHet 2, iResearch(2019), "2019 FRIEIHAS HEHT LGS,
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58.2%%= 7FY A YUERHS™ JD.com 16.3%,

Alibaba®l H-8-89]
Pinduoduo 5.2% 402 et



A

L=

=222l 2ol £

322 9] 3= &% 1070 22121 Haj x| MRS
(B2 %)

Atibaba I S=.2
10.com I 1s.3
Pinduoduo - 5.2
Suning . 1.9
Vip.com . 1.8
Gome I 0.7
Amazon China I 0.7
Yihaodian || 0.7
Dangdang I 0.2

Jumei | 0.1

XI& © Satista(2018), “Top 10 online retailer sales share in China 2018,” B28 E-commerce
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5) AZ--(2018, 12. 18), "F= AAZAN A, 20199 EFEE?), Tkotra SHAA A,
6) Frost & Sullivan (2019), Chinese Mobile Payments Services Mar/(et Forecast to 2023
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26 30
528 16 19
I 07 0.9 11
251
. 201614257 20161438 7] 201644 45 7| 20171 127] 20174287
2015 2016 2017 2018f ] ‘T‘_H]H %5 _/F I7.|EH _sg_o_|||
= 201842 OIAIR| K& @ iResearch XRIE @ 857(2018,01.11), &%, =2
K& AnalysysZil XIRIE; 853(2018,01.11), "EE, =2 SHIY AH|Z O|BL}), "kotra SHRIAIRMRA,

THI! AHIE OB, Tkotra SHRIAERA,
e YFBHTTL AEE SYd, 0 diRleo] AES AdgsiA A4l

3 LENA FEL Hrfiok= S2B2C* EEo] IAlS B QS

* S2B2C(Supplier to Business to Customer) : 7H% AwjAdl Lyt AH|RE
A3 FEZ Feoke FHE RS IR amidE AXA gal 3540l AF
sEd= A

- 39 719 AP AY s 20189 8429 IQF wFEolH, 20214 5,644
At FHE ZAT AR AYE

[ 12] 3= 33 7]H HXpLAHY oY w2

508.3% 359.8%
-0 226.2%
°  135.3% 83.4% 55.4%

5643.5
3632.6
1981.2
261.1
56.8
2015 2016 2017 2018 2019f 2020f 2021f

O = ——PTE

12019202142 =HX|
X2 iResearch(2019), 2019 FEA g T ATFE,
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o \ o 1 9
2016 2017 2018
2016 2017 2018
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HEHE  HESHE USHIS WHESSEE W WHSHE | HESLE
CHHOE 24.7 -1.4 24.0 -0. 22.0 -2.3
SIS 23.1 3.3 19.6 1.4 18.6 1.3
HolF 15.7 18.1 16.9 10.9 17.2 8.5
SSM 4.6 -0.8 4.5 0.4 4.3 2.0
QIO BHA 68.2 4.5 65.0 3.0 62.1 1.9
QIS H| 23.8 20.9 25.1 8.6 26.9 14.7
=2t MY 8.0 10.7 9.9 27.0 11.0 19.2
22121 A 31.8 18.1 35.0 13.2 37.9 15.9
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AR 5= AR 4= AIEA HIE  0[0I& AIYA| 4= Dj0I2 AIHX| HiE
A 1,019,388 231,134 22.7 788,254 773
1~4% 895,989 192,903 215 703,086 78.5
5~9Y 84,993 22,323 26.3 62,670 73.7
10~49% 35,182 14,040 39.9 21,142 60.1
50~249% 3,008 1,710 56.9 1,298 431
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